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Business education for the 21st century

InnovatIve applIed learnIng

Building on our commitment to academic  
excellence, we focus on providing innovative 
applied learning experiences in and out of the 
classroom. Applied learning puts the student  
at the center of his or her own learning, brings 
the business world into the classroom and  
puts the student into the business environment.  
In partnership with business, we provide  
students with opportunities to apply classroom 
theory to real-world problems.

research wIth  
relevance and Impact

We value research — it is our intellectual  
contribution to our disciplines, and it adds value 
to what we teach. Research with relevance 
advances scholarship and is a vital, tangible 
contribution to the business community.  
Impactful research is published and communi-
cated in ways that address the needs and  
concerns of the business community. Our 
students benefit from faculty scholarship by 
participating in research projects and from  
a classroom experience in which faculty  
members introduce current thinking.

ethIcs and socIal responsIbIlIty

To make a real difference in business and 
society, our graduates need experience with 
ethical challenges, exposure to corporate 
culture and values, and a deep understanding 
of human behavior. With their Jesuit, liberal arts 
foundation, our students bring a strong sense 
of ethics and personal integrity to their chosen 
careers. They are able to apply these values 
to areas where business can have an impact, 
including economic development, human 
rights, environmental management, globally 
responsible competitiveness and sustainability, 
and governance and accountability.

global perspectIve

We have a 20-year history of providing students 
with an international perspective through study 
abroad and exchange programs. In addition to 
emphasizing multicultural business issues in our 
curriculum, faculty research is global and our 
faculty works with colleagues across the globe. 
Further, our students engage with other students 
and professors worldwide through travel abroad 
and modern communication technologies. These 
experiences are intended to raise our students’ 
sensibilities for the uniqueness of the global 
business environment.

Commitment to excellence in undergraduate education

The College of Business Administration and Graduate 
School of Management educates socially responsible 
global leaders who are the difference in their  
communities and organizations. Through our focuses 
on innovative applied learning, research with relevance 
and impact, ethics and social responsibility, and 
global perspective, our graduates are prepared to  
add value to their organizations from day one and  
to excel in the competitive global environment.

Fa s t  Fa c t s

•	 U.S. News & World Report ranks three of the College of  

Business Administration’s undergraduate programs —  

entrepreneurship, finance and supply chain management — 

in the top 20 nationally. 

•	 U.S. News also ranks the graduate school of management’s 

executive mBA program in the top 20 nationally and the  

part-time mBA program in the top 50 nationally.

•	 Graduates	from	the	college’s	applied Investment management 

program class of 2011 achieved an 88 percent pass rate on the 

chartered Financial analyst level I exam, more than double 

the global pass rate of 39 percent.

•	 To	support	our	focus	on	global	perspective,	the	Office	of	 

international Business studies offers nearly 30 study abroad  

opportunities in 18 countries.

•	 During	the	2010–11	academic	year,	five faculty members were  

honored with best paper awards by various international  

journals and three were lauded by the highly respected  

Journal of Business Ethics.

•	 Job placement rates for may 2011 graduates majoring in  

finance,	accounting,	information	technology	and	supply	 

chain management were greater than 90 percent.
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management

Led by nationally recognized scholars, manage-
ment students have the unique opportunity to 
study several subfields of management, including 
information technology, operations and supply 
chain management, human resources, entre-
preneurship, organizational behavior, strategic 
management, and business and society. Through 
the Center for Supply Chain Management and 
Kohler Center for Entrepreneurship, students 
are exposed to groundbreaking faculty research, 
leading business professionals and a host of  
applied learning experiences.

marketIng

Among the most popular undergraduate programs 
at Marquette, the marketing curriculum is 
combined with applied learning experiences that 
give our students a competitive advantage upon 
graduation. Committed teachers and active 
researchers, our marketing faculty members 
are well-connected to key business professionals 
locally and nationally, giving our students access 
to invaluable intellectual and practical resources. 
Students graduate prepared to exceed the high 
demands of marketing professionals in a rapidly 
changing global economy.

A world-class undergraduate  
business education

accountIng

One of only two AACSB-accredited programs 
in Wisconsin, our distinguished accounting 
curriculum prepares students to be responsible, 
competent and ethical leaders in accounting, 
business, government and nonprofit careers. 
Marquette’s undergraduate degree in accounting 
emphasizes oral and written communication 
skills, ethical behavior, analytical reasoning, 
computer competency, and technical knowledge 
so our students are prepared to start and quickly 
excel in their careers.

economIcs

Our nationally acclaimed and highly published 
economics faculty is committed to firmly 
grounding students in economic theory and 
demonstrating the many ways that economics 
can be applied to complex business problems. 
Our leading-edge curriculum exposes students 
to a wide range of subject areas, including micro- 
and macroeconomics, monetary economics, 
international trade, the economics of law, 
econometrics, environmental economics,  
health economics, economics of religion,  
and many others.

FInance

With standout specialized programs in applied 
investment management and commercial real 
estate, our finance students receive a top-notch 
education that focuses on the core areas of 
finance, applied learning and corporate social 
responsibility. Our faculty members are excellent 
teachers and recognized researchers in an array 
of areas, such as short selling, leveraged buyouts, 
takeovers, subprime lending, corporate gover-
nance and executive compensation.

busIness career center

The Business Career Center offers professional career  
preparation and development through a broad array of  
resources for undergraduate students, graduate students  
and alumni, leveraging strong connections with organizations 
seeking employees and interns.

oFFIce oF InternatIonal  
busIness studIes

Rooted in our commitment to global perspective, 
our programs prepare international business  
students for global leadership in a flat world.  
We help them understand how diversity,  
interdependencies and differences affect our  
perception of and interactions with people 
worldwide. Because our majors are required  
to gain first-hand experience, we have developed 
nearly 30 study abroad opportunities in 18  
countries that are also available to all other  
business majors.

C
o

l
l

e
g

e
 o

f
 B

u
s

in
e

s
s

 A
d

m
in

is
t

r
A

t
io

n

ClAssroom to CAreer



applIed Investment  
management

One of the nation’s top undergraduate 
programs in applied investment 
management, AIM allows a select group 
of finance majors to receive hands-on 
investment analysis with the opportunity 
to manage a portion of the university’s 
endowment. Students study the core 
body of knowledge covered in the 
Chartered Financial Analyst exam, 
preparing them to take the test upon 
graduation and begin a career in the 
money management industry.

center For global  
and economIc studIes

The Center for Global and Economic 
Studies promotes understanding of 
global economic issues in the academic 

and business communities, particularly 
at Marquette and in the Milwaukee 
area, through faculty research, public 
and corporate presentations, a speaker 
series, international development  
opportunities for faculty and students, 
and applied learning activities.  

center For real estate

The Center for Real Estate provides 
the commercial real estate community 
with innovative, effective and ethical 
real estate decision-makers through a 
student experience rooted in applied 
learning, quality faculty research and 
community outreach. Marquette was 
the first Jesuit university in the nation 
with an undergraduate program in  
commercial real estate.

Centers and programs

center For supply  
chaIn management

Located in the vibrant manufacturing 
and services environment of southeast-
ern Wisconsin, the Center for Supply 
Chain Management works with local 
firms to provide students with hands-on 
educational experiences and networking 
opportunities. The center serves the 
business community through corporate 
and executive education programs and 
focused research that addresses real 
industry needs.

kohler center For  
entrepreneurshIp
Established in 2000 through a gift  
from the Kohler Co. the center provides 
experiences for all Marquette students 
to learn about entrepreneurship and  
its potential impact for them, in  
the classroom and the community.  
In addition to hosting numerous 
speakers and workshops throughout 
the year, the center sponsors and runs 
an annual business plan competition.

C o n ta C t  i n f o

David A. Straz, Jr., Hall 
Milwaukee, Wis. 53201-1881 
414.288.7142 
business.marquette.edu 
twitter.com/MUBusiness 
facebook.com/MUBusiness

Nationally ranked  
graduate business programs
The Graduate School of Management is home to the only nationally ranked 
part-time MBA program in the Milwaukee area and the only nationally ranked 
executive MBA program in Wisconsin, according to U.S. News & World Report.

The school also offers top-notch master’s programs in accounting, applied  
economics and human resources, as well as a graduate certificate in  
entrepreneurship and joint MBA programs with law, political science  
and nursing.

Taught by nationally recognized scholars and practitioners, our graduate  
programs offer students the flexibility to work full time while completing  
their degrees part time. This allows our students to take what they learned  
in the classroom and immediately provide value to their organizations.
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for more information about how to support the College of Business Administration 

and graduate school of management, please contact debra markoff, director of 

development, at 414.288.8493 or debra.markoff@marquette.edu.



David A. Straz, Jr., Hall    Milwaukee, Wis. 53201-1881 
414.288.7142     business.marquette.edu     twitter.com/MUBusiness      facebook.com/MUBusiness


